
 

How to Do Keyword Research for 

SEO: Everything You Need to Know 
 

Effective keyword research is the foundation of any successful online strategy. By understanding the 

exact terms that your audience uses, you can attract targeted traffic and improve your search rankings. 

 
“This step-by-step guide helps you understand competition and search intent, and choose the right and 

relevant keywords.” 

 
Whether you are a beginner or want to perfect your approach, learning “How to Do Keyword 

Research for SEO” will bring relevant traffic and make your site more visible. 

What Are Keywords? 
Keywords refer to the particular words and phrases that are searched by people on search engines 
such as Google or Bing to get information, products, or services. Keywords connect what users are 

searching for with the content you create. 

Types of Search Terms: 

 Exact match: These keywords are exact words typed in by users. 
 Semantic variations: These are related words that share the same or similar meanings. 

 Question-based queries: Searches will begin with words like who, what, where, when, why, or how. 

These keywords ensure that search engines can align your content with the intention of the user. The 
more effective your strategy of keywords is, the more chances you will have to appear on search 

results when potential visitors are searching for what exactly you offer. 

 
 

https://www.google.com/
https://www.bing.com/
https://webxtalk.com/contact-us/


What Is Keyword Research? 

Keyword research means identifying and researching the search terms used by your target audience. It 

is not only about searching popular words, but it is also about familiarising with search intent, 

competition, and what really drives traffic. This is why Keyword analysis is important.  

If you are not doing proper keyword research, you are basically throwing darts in the dark. Studies 
show that 68% of online experiences begin with a search engine, which makes Search Engine 

Optimization (SEO) essential. 

It will include: 

 Choosing topics that are relevant to your business. 
 Researching similar keywords 

 Examining the search volume and challenge 

 Understanding user intent 

 Identifying keywords that you can easily rank. 

When you do keyword research properly, it will help you know your audience’s interests and what 

they want.  

What Are the Benefits of Doing 

Proper Keyword Research? 
Keyword research is the foundation of organic traffic. It is the backbone of every successful SEO 

strategy, and it has several important benefits: 

 Traffic creation: The most relevant keywords will target quality visitors who are actively in search of 

what you are offering. 

 Content direction: Keyword analysis helps you understand what your audience is interested in. Rather 

than just making up your mind on what to write, you should have data-driven information that has the 

specifics of what people want to know. 

 Competitive advantage: By knowing keywords’ difficulty and search volume, you can see that the 

most obvious keywords are not always the smartest ones to target. 

 Optimization of ROI: Paid advertising is less expensive when you are targeting the correct keywords. 

With organic SEO, traffic is built up in the long term without the need to spend money on advertising. 

What are the Different Types of 

Keywords in SEO 
All keywords are not equal; knowing the types of different keywords will enable you to develop a 

balanced strategy. Here is the clear breakdown of keyword types. 

https://webxtalk.com/what-is-seo/
https://webxtalk.com/what-is-seo/


Short-tail keywords 

One or two-word phrases are known as short-tail keywords. They are competitive with a high search 

volume. 

Long-tail Keyword 

Long tail keywords are more specific and long phrases (those containing 3 or more words), which 

tend to be long. Their competition is less, and in most cases, they attract more targeted traffic. Long-

tail searchers usually have a clear idea of what they are seeking. 

Other Types of Keyword Based on 

Search Intent 
Informational Keywords 

These are the target users who are in search of information or answers. Examples: “How to tie a tie, or 

what is keyword research?” They are ideal for the creation of authority and initial-stage traffic. 

Commercial Keywords 

These keywords signify that users are pre-purchase researchers. Examples: “Top laptops for graphic 

designers” and “Best air purifiers for allergies.” They are for product review and buying guide. 

Transactional Keywords 

These indicate buying intent. Such words as “buy, discount, or deal” are frequently used here. 

Examples include “buying running shoes online” and “SEO tools free trial”. These drive conversions 

but are more competitive. 

Navigational Keywords 

A navigational keyword is a word or phrase people use to find a specific website or page. It shows 

that they already know what they want and just want to go there. 

Local Keywords 

They are geographical qualifiers such as “a dentist near me” or “pizza delivery in Brooklyn”. They 

play an essential role in the local companies that attempt to attract local customers. 

Knowledge of all these types of keywords will help you to develop content that aligns with user intent 

on each stage of the journey. 

How to Start SEO Keyword 

Research: Step-by-Step Process 



It doesn’t require any marketing degree to start keyword research. Here’s a step-by-step process: 

Step 1: Brainstorm Keywords 

Make a list of 5-10 broad topics related to your business. If you are selling coffee makers, your 

keywords should be coffee machines, brewing coffee, and espresso makers, etc. 

Step 2: Grow with Keyword Tools 

Insert your primary keywords in research tools. It will provide you with hundreds of related keywords 

that include search volume information and competitiveness. 

Step 3: Analyse Search Intent 

Search for your target keywords and analyse the top 10 links. Are these blog posts, product pages, or 

videos? This gives you a format idea of what users want.  

Step 4: Check Competition 

Examine domain authority and ranking page quality. If all the leading results are by reputed websites, 

then that keyword may be excessively competitive. 

Step 5: Evaluate Metrics 

Target keywords that have a good search volume (not less than 100 monthly searches) and reasonable 
competition. Long-tail keywords commonly provide the most appropriate balance in case of 

beginners. 

Step 6: Create a keyword Map 

Add the primary keyword to each page to make your website focused. Stop using the same keyword 

on multiple pages. 

How Search Intent Has Changed in 

the AI Era? 
The goal behind search has changed quickly because AI has changed the way people search. Now, 

users ask longer and more conversational questions to get precise and straightforward answers. 

The response from search engines is also different. They show AI overviews, quick summaries, 

videos, FAQs, and product cards on a single page. 

This means keyword research can no longer depend on volume. You need to understand how users 

phrase problems and how Google presents them. 



 

 

Which Keyword Research Tools are 

Best for Beginners? 
There is no need to have expensive software to start. Such open-source tools are genuinely useful: 

Google Keyword Planner 

Displays search volume, competition, and key ideas. You will require a Google Ads account, but you 

do not need to operate ads. 

Google Search Console  

This will show on which keywords you are already ranking, which often reveals opportunities 

AnswerThePublic 

Visualisation of questions posed by users regarding your primary keyword. It is amazing to use to 

prepare an FAQ. 

Ubersuggest 

Provides a few free searches per day, shows search volume, difficulty of search engine optimization, 

and ideas to post. 

Google Trends  

Compares the popularity of keywords both through time and location. Ideal for determining seasonal 

trends. 

Keyword Surfer 

It lets you see keyword volume, keyword variations, and CPC directly on Search results pages. 

https://webxtalk.com/contact-us/


SEMrush / Ahrefs 

They offer deep keyword and competitor analysis. It is best for long-term SEO 

campaigns, backlinks analysis, and competitor research. 

Begin with two or three of these tools. Triangulate data on keywords. 

What are the Common Mistakes 

You Should Avoid? 
Neglecting search intent  

It is pointless to rank on top based on a keyword that brings the wrong audience. You should always 

check what kind of content is at the top. 

Seeking high-volume keywords alone  

Keywords with 100,000 searches per month in volume are appetising, but with a new site, you will 

never make it to the first page. 

Overstuffing of keywords 

Mentioning keywords unnaturally activates the spam filters and disrupts the readability. Place your 

keywords naturally and avoid overstuffing. 

Ignoring high-intent long-tail variations 

These are the exact phrases that generate a high targeted traffic with minimal competition. 

Using the same keyword across Multiple pages 

This will result in overlapping, where your own pages will be competing. 

Lapse in updating the keyword strategy  

Search trends change. What was successful last year may no longer apply. So, always update your 

keyword strategies from time to time. 

https://webxtalk.com/what-is-the-importance-of-backlinks-for-seo/


The biggest mistake? Considering keyword research as a one-time project rather than a continuous 
one. 

 

Where Should You Actually Place 

Keywords in Content? 
The placement of strategic keywords is more important than the density of the keywords.  

Here is where you should add your main keyword: 

1. Title tag (H1): Your primary keyword should appear in the title. Example: “SEO Keyword Research: 

Step-by-Step Guide for Ranking Top.” 

 
2. Meta title and description: Your main/ primary keyword should be in both. 

3. First 100 words: The search engines carry an additional weight at the start of the content. Use your 

keyword in the content’s introduction paragraph. 

4. Headings (H2 and H3): Use your primary keyword at least in one of H2 and H3. 

5. Within body content: Target 1 – 2 % keyword density for primary keyword and 0.5 – 01% density for 

secondary keywords. 

6. Alt text of images: Be descriptive of what the image displays and use your keyword where necessary. 

7. URL slug: It should be short and include your keyword: example.com/seo-keyword-research. 

8. Final 100 words: Strengthen your topic by naturally placing your primary keyword into your 

conclusion.  

Note: Search engines are user-friendly. When your content is awkward in terms of keyword 

placement, then you have reached too far. 

Conclusion 
SEO keyword research is simple when done with clarity and intent. By understanding what your 

audience searches for, analysing competitors, and focusing on long-tail opportunities, you can attract 

the right visitors, not just traffic. Avoid keyword stuffing and prioritize genuine search intent to drive 
conversions. At WebxTalk, we help businesses master keyword research so they can reach relevant 

audiences, improve rankings, and build long-term organic growth. 

https://webxtalk.com/
https://webxtalk.com/contact-us/


FAQs 
Q: How do I choose the right keyword for my content? 

A: Choose a keyword that suits user intent, has a reasonable search volume, and is not too 

competitive.  

Q: Are long-tail keywords better for beginners? 

A: Yes, users’ way of searching is now changed; they search with long phrases. And it has less 

competition now. 

Q: How often should I update my keyword strategy? 

A: Check the performance of your keywords after every few months. The trends of search are 

evolving, and therefore, you need to update your keywords to keep your content fresh and 

competitive. 

 

Source URL: 

https://webxtalk.com/how-to-do-keyword-research-for-

seo/ 
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